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CASE |STU DY
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How did Price Com transform a conventional
84-year-old bank into an innovative and exciting brand?







BRAND ESSENCE & ADOPTION

Aside from the physical color application, product names and programs all skew “green” (e.g. Shocking Green Checking, offering a
10.00%APY on balances of $5,000+). Billboards, signage and ads were drenched with the lime green; their corporate utility vehicle
was transformed into the “Green Machine”; and employees attend events as the “Green Team”, outfitted with bright green

accessories like neck ties, scarves, and nametags. And, of course, all branch celebrations include green goodies and giveaways.

Color is very powerful when used creatively; and in the case of 3rd Federal
Bank, the Board of Directors applauded its boldness, and the competitors are

green with envy. Get a real bank. Go green!

Leave your bank,
they’ll never notice.

FEDERAL BANK

“This is the most successful marketing initiative

I've been a part of in my 30-year banking career.” L ess f ee 5
—Kent Lufkin
President & CEO more green

3rd Federal Bank for YOU- ’.

Save up to $300:

FREE appraisal
FREE pre-approval!




