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How did Price Com transform a conventional 
84-year-old bank into an innovative and exciting brand?Q.

BRAND PURIFICATION©
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Price Communications is a member of The Brand Establishment, an exclusive group of advertising

agency principals who have achieved a Certified Brand Strategist designation. Michelle Price,

President of Price Communications, is one of nine Certified Brand Strategists in the U.S. Through

this, our proprietary process, Brand Purification, and our in-depth understanding of brand and

business strategy alignment, Price Com helps clients build business beyond expectations.

To discuss how Brand Purification can benefit your organization,  

please contact us at  215-545-4850.
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Aside from the physical color application, product names and programs all skew “green” (e.g. Shocking Green Checking, offering a

10.00%APY on balances of $5,000+). Billboards, signage and ads were drenched with the lime green; their corporate utility vehicle

was transformed into the “Green Machine”; and employees attend events as the “Green Team”, outfitted with bright green

accessories like neck ties, scarves, and nametags. And, of course, all branch celebrations include green goodies and giveaways.  

Color is very powerful when used creatively; and in the case of 3rd Federal

Bank, the Board of Directors applauded its boldness, and the competitors are

green with envy. Get a real bank. Go green!
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Third Federal Bank wanted to retool its brand to

be consistent with its future vision, which was

dramatically different from its previous identity.

Throughout its history, the bank established itself

as a community savings bank with a

conservative image.  The objective was to

migrate the brand in a way that could retain

familiar assets, while accurately portraying the

Third Federal Bank of the future, within an

aggressive marketing landscape…and

competitors with much deeper pockets. 

S I T U AT I O N

BRAND ESSENCE & ADOPTION

BRAND PURIFICATION

By using Brand Purification to expose its true colors! 

Tagline: Get a real bank. Go green!

Tagline: Experience the difference.

A.

BRAND STRATEGY 

“This is the most successful marketing initiative
I’ve been a part of in my 30-year banking career.” 

—Kent Lufkin
President & CEO
3rd Federal Bank

By working closely with the CEO and vice president

of marketing, we were able to distill the core

essence of Third Federal Bank’s vision, and brand,

to develop a slam-dunk strategy. The foundation of

the strategy was based on “owning” a color, a very

unique color. This new color, a vibrant lime green,

was married with their existing forest green to

create a harmonious marriage of old and new. In

addition, “Third” was changed to a numeric, highly

visible graphic that is the focal point of the logo and

a recurring watermark. 


