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By using Brand Purification to help them identify their pioneering heritage.

SITUATION

Di Bruno Brothers has been an icon of
Philadelphia’s Italian Market since the market’s
inception. The brand is known for its amazing
selection of cheeses, gourmet meats, olive oils—
and intrinsic charm, the signature of its creators,
Danny and Joe Di Bruno. These gentlemen were
ahead of their time, and built a very successful
business by providing unmatched, and/or unheard
of, products.

In the early ‘90s, their grandchildren bought the
business with the goal of continuing their
grandfathers’ legacy. They opened a few stores in
the Rittenhouse Square area and expanded into
prepared foods. But that was only the beginning,
because this generation of entrepreneurs had a
grand retail vision—a 12,000-square-foot
operation that could rival the “best of the best” in
U.S. gourmet food retailers.

Tagline: Since 1939.

OBJECTIVE

But before venturing too far down that path, they
knew they needed to get a better understanding of
their brand. They needed to understand how the
brand was able to achieve its success. What was
truly special about it? What was the core meaning
of it; and how would they ensure continuity
through the evolution?
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Price Communications is a member of The Brand Establishment, an exclusive group of advertising
agency principals who have achieved a Certified Brand Strategist designation. Michelle Price,
President of Price Communications, is one of nine Certified Brand Strategists in the U.S. Through
this, our proprietary process, Brand Purification, and our in-depth understanding of brand and
business strategy alignment, Price Com helps clients build business beyond expectations.

To discuss how Brand Purification can benefit your organization,
please contact us at 215-545-4850.
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